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YOUWOULD THINK THAT DEFINING THE WORD BOUTIQUE IS EASY, Mot Exactly. What is a Boutique Winery?
First, think of a standard “classic” boutique. A small shop that sells particularly choice and well-selected items not typical-
Iy available in many other shops. So a boutique wine has to be high quality. That's easy.

But now think about scale; we can all agree that 2 boutique wine is not made in large quantities, and is not typically avail-

able in every wine shop or grocery shelf. It's here that we run into trouble.

How small a quantity is boutique? Everyone in Oregon makes small quantities by California and Washington standards.
Most wineries in Orcgon produce fewer than 5,000 cases per year. California wineries would consider the entire Oregon
production very boutique indeed, as most of California’s so-called boutique wineries produce more than 5,000 cases a year,
sometimes more than 30,000 cases per year, with most other California wineries making vast quantities, at least by Oregon
standards.

Here, a production of 5,000 cases per year can't possibly meet the boutique standard, as boutique would then apply to
at least 200 of the more than 325 wineries currently bonded in the stare of Oregon, And what's boutique about that?

S0 how low is low? A very difficult question to answer.

THE PORTLANI ININE WINE FESTIVAL
But how timely, I thought, when the first Portland Indie Wine Festival was held in May. This public tasting was cele-
brating the wines made in Oregon in quantities of less than 1,000 cases. Were these all Boutique?

Mo, and I don't think they purported to be. But the Indie Festival is a good place to start. It came ta existence when LAD
Communications ( a public relations firm in Portland) was trying to figure out a way for Jason Lett — son of Oregon’s Papa
Pinot pioneer David Lett of The Eyrie Vineyard — to promote the first ever vintage of his own wine, called Black Cap. When
Lett thought about entering IPNC (The International Pinot Noir Celebration held each summer in McMinnyille to celebrate
the grape), he realized that his own production of 66 cases did not meet the minimum production requirement set by IPNC
{500 cases),

LAD Communications and Jason Lett then spent a year recruiting all wineries that produced fewer than 1,000 cases to
create a new showease for their wines. After a judging of the wines entered, 40 winemakers representing 66 wines were
selected, Those wines were showcased at the Indie Festival, (And a general heads-up: the Indie Festival looks like it will be

produced annually, so plan to attend next year to discover new producers for yourself!)

Were there Boutique Wines there? Absolutely. Jason Lett qualifies as one for sure, making superh Pinot under his Black
Cap label, from grapes grown at Bishop Creek vineyard in 2003, His style is reminiscent of his father’s, all delicacy and
finesse, with strong structure and length. Quality here does not come cheap; this bottle sells for $40. Less expensive (and







